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http://www.census.gov/data/experimental-data-products/small-business-pulse-survey.html

Available Small Business Data

Geographical levels Covered

e United States NAICS Sectors Covered
e 50 states and District of Columbia e 11: Agriculture, Forestry, Fishing and Hunting
e Puerto Rico e 21: Mining, Quarrying, and Oil and Gas Extraction
e Top 50 Metropolitan Statistical Areas  * 22: Utilities
(MSAs) e 23: Construction

e 31: Manufacturing

e 42: Wholesale Trade

e 44: Retail Trade

e 48: Transportation and Warehousing

e 51:Information

* 52:Finance and Insurance

* 53: Real Estate and Rental and Leasing

e 54: Professional, Scientific, and Technical Services
e 55: Management of Companies and Enterprises

e 56: Administrative and Support and Waste Management and Remediation Services
* 61: Educational Services

* 62: Health Care and Social Assistance

e 71: Arts, Entertainment, and Recreation

e 72: Accommodation and Food Services

e 81: Other Services (except Public Administration)

Topics Covered

e Overall Impact

* Revenue

e Temporary Closing

e Changesin Employment
Working Remotely

e Rehiring Laid Off Employees
e Disruptions in Supply Chain
* Online Goods & Services

* Operating Capacity

* Financial Assistance

e (Cash on Hand

 Missed Loan Payments

e Missed Other Payments

e Relief Programs

e Future Needs United States

e Returning to Normal ﬂyﬁ



Data Available in the Downloads Tab

All data from the
visualizations are available in
downloadable Excel files in
the Downloads Tab. In
addition to the data
presented in the
visualizations, the following
data are available by
download:

e 3-digit NAICS Codes
* Unit Response Rates
* Employee Size

Small Business Pulse Survey  updated Aug 20th, 2020 @
DATA WEEKLY COMPARISONS DOWNLOADS ABOUT THE DATA HOW THE DATA ARE COLLECTED HELP EHPERIMENTAL
Downloads and Documentation
Weekly Data General Info and Documentation
Select Date Range: ‘ 8/9to 8/15 V‘ EXPAND ALL |
Filter by Interest: (] (CHNENSE) v Survey Questionnaires
File File Type Date Range Tags +  Codebooks
National, Sector XLS 8/9t0 8/15 ~ Data Dictionary
National, State XLS 8/9 to 8/15 ~  README
National, State by Sector XLS 8/910 8/15 v Index Constraction
Top 50 MSA XLS 8/9 to 8/15

LS 8/9to 8/15 W Sector (NAICS)

XS g9y

National, State, Sector by

mployment Size
National, State, Sector Index Values  XLS 8/9 10 8/15

Unit Response Rate XLS 8/9 t0 8/15

Al Fies 20 89S
W Employee Size m
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When navigating the visualization, please note:

Each weekly visualization is independent of previous and subsequent visualization releases.

The week span listed in the visualization represents the dates responses were received;
businesses were questioned regarding the experience of their business in the last week and
since the start of the COVID-19 pandemic.

The map in the Responses by Geography and Sector section of the visualization displays the
comparison of each state to the national average for any given question selected from the
dropdown.

The graph in the Responses by Geography and Sector section of the visualization displays the
comparison of each sector to the national average for any given question selected from the
dropdown.

The Survey Response Detail section of the visualization can compare the responses from all
sectors at a national level to the responses from specific sectors at a national level or to the
responses from specific states for all sectors.



Navigating the Small Business Pulse Survey Visualization

Small Business Pulse Survey  updated Aug 20th, 2020

DATA WEEKLY COMPARISONS DOWNLOADS ABOUT THE DATA HOW THE DATA ARE COLLECTED

Responsis by Geoggnhy and Shstor

load the Vish ation Guide or 509 more infor

See Help for FAQs and Contact Info for the
Small Business Pulse Survey here

Need help understaN@QRg this page? 8 % full questionnaire ™S

-

Collection Dates:  8/9 o

Survey Question:  Overall effe

See the Methodology for the Small Business Pulse

Survey Answer: Large negative effe
L | Survey here
Overall, how has this business been\&cted by the (8 avirus
pandemic? See Information about the Small Business Pulse Survey

Data Collected 8/9 to

here

Percé ge of Businesses
(Nationd erage: 34.2%)

10% 20%%

See Downloadable data files here

See Weekly Comparisons from the Small Business Pulse
Survey data here

See the Small Business Pulse Survey Data here
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Navigating the Responses by Geography and Sector Section

Responses by Geography and Sector

Need help understanding this page? Download the Visualization Guide or see the full quest

(s Select a Collection Week

been affected by the Coronavirus

Collection Dates:
Survey Question:
Survey Answer:

Overall, how
pandemic?

8/9to8/15~

8/9 to 8/15
6/21 to 6/27
6/14 to 6/20
6/7 to 6/13
5/31 to 6/6
5/24 to 5/30
5/17 to 5/23
5/10 to 5/16
5/3 to 5/9
4/26 to 5/2

L

a Collected 8/9 to 8/15

Perce
(Natic

0%

Responses by Geography and Sector

Need help understanding this page? Download the Visualization Guide or see the full questic

Collection Dates:

Survey Question:

Overall, how
pandemic?

8/9 to 8/15~

Overall effect =

Total Revenue
Change in revenues
Location open/close
Change in employees
Rehiring employees
Change in hours
Remote Work

Delays/Difficulties

Operating capacity factors

Operating capacity change

Cash on hand
Missed loans
Missed other
Requested assistance

Received assistance

L T H A ] B

oy the Coronavirus

Percentage of Businesses
[National Average: 34.2%)

0% 20% 30%

Responses by Geography and Sector

Need help understanding this page? Download the Visualization Guide or see the full questi

Collection Dates:
Survey Question:

Survey Answer:

Overall, how EEETGERECERITR s ed

pandemic?

8/9t0 8/15~
Overall effect ¥

Large negative effect =

Moderate negative effect
Little or no effect
Moderate positive effect

Large positive effect

R

8/15

2 8f

Percentage of Businesses
(National Average: 34.2%)

10% 20% 30%

oA

(s Select a Survey Question
Survey Answer:

Select a Survey
Answer
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Navigating the Responses by Geography and Sector Section

Need help understanding this page? Download the Visualization Guide or see the full questior

Collection Dates: 8/9 to 8/15 ~

Survey Question Remote Work ~

PR Era— After the week, question, and
In the last week, did this business have a change in the total number of dnNSwer are SEIGCted, d COIOr
hours paid employees WOrkii::rz:ir_?;i?&.--5 Coded map is d iSpIaVEd,

Percentage of Businesses ShOWing hOW a” States
(Mational Average: 3.1%) . . .
| — (including D.C. and Puerto Rico)
fare on the given topic.

Vigma3a% _ Hover over a specific state to
T X see how the state compares to

.
the national average.

United States



Navigating the Responses by Geography and Sector Section

Since March 13, 2020, has there been an increase in this business's use of A Coordlnatlng bar graph Of the
online platforms to offer goods or services? selected question diSpIayS,

S showing a comparison of the
national average of all sectors,
including the national average
across sectors.

@ National Average by Sector

Sector 81: 63.6%
Educational Services

~ Hover over a specific sector to
see the individual sector’s title
and specific statistic for the
guestion asked.

Percentage of Businesses

P TS S S~ S S PR S P

__ National Average (24.7%) I

i}

, I [ I I N
R P S
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Navigating the Survey Responses Section

Survey Response Detail

MNeed help understanding this page? Download the Visua

Collection Dates: o - .
N —— (s Select a Collection Week
sSurvey Luesuon: 8/9 to 8/15

Compare: 6/21 to 6/27 ng selectea

6/14 to 6/20 . Compare the National level to

6ﬁ'o 6/13 States, NAICS sectors, or MSAs
Select a Survey Question (Choose up to 5 selections.)

Need help understanding this page? Download the Vi

Collection Dates: 8/9 to 8/15~

Survey Question: | Rehiring employees * Suwey Response Detail Juwey Response Detail Survey N aonse Deta"
Compare: Overall effect i isualizati i
Total R Need help understanding this page? Download the, Need help understanding this page? Dow the Visualization Guide or see the full g Need help understs his page? Download the Visualization Guide or see the
otal Revenue |
Change in revenues [ Collection Dates: 8/9 to 8/15 ~ Collection Dates:  8/9to 8/15~ Collection Dates:  8/9'N
&0 - . 1
Location open/close Survey Question:  Rehiring employees ~ Survey Question:  Rehiring employees ¥ Survey Question: 57

Change in employees

- Compare: State > Nothing selected ~ Compare: NAICS ¥ Nothing selected ~ Compare: MSA ~ Nothing selected »
- Rehiring employees

Change in hours

In tt In thy Int

Remote Work Alabama 21: Mining, Quarrying, and Oil and Gas Extraction 12060: Atlanta-Sandy Springs-Alpharetta, GA
E Delays/Difficulties €0 &0 . 60 i
. Alaska 22: Utilities 12420: Austin-Round Rock-Georgetown, TX
@ Operating capacity factors
g . . Arizona 23: Construction 12580: Baltimore-Columbia-Towson, MD
g Operating capacity change . . .
< 20 Cash on hand N Arkansas 31-33: Manufacturing 13820: Birmingham-Hoover, AL

Missed loans California 42: Wholesale Trade 14460: Boston-Cambridge-Newton, MA-NH

0 . 40 40 40
Missed other Colorado 44-45; Retail Trade 15380: Buffalo-Cheektowaga, NY

Requested assistance

Connecticut 48-49: Transportation and Warehousing 16740: Charlotte-Concord-Gastonia, NC-5C

Received assistance

Delaware 51: Information 16980: Chicago-Naperville-Elgin, IL-IN-WI

Online Platforms
17140: Cincinnati, OH-KY-IN

District Of Columbia 52: Finance and Insurance

Future needs

Percentage of Businesses
Percentage of Businesses
Percentage of Businesses

Expectations



Navigating the Survey Responses Section

Survey Response Detail

Need help understanding this page? Download the Visualization Guide or see the full questionnaire or find more information about the methods to produce these data.
Collection Dates:  8/9to 8/15~
Survey Question:  Future needs ™

Compare: State ™ North Caralina ~

In the next 6 months, do you think this business will need to do any of the following?

Data Collected &/9 to 8/15

Hover over the bars to
see the specific statistic
for the question asked
as compared to the
National levels.

L
&

Learn how to better provide for the safety of customers and employees
National 19.3%
State NC 18.3%

Obtain financizl assistance or Identify new supply chain Develop online sales or Increase marketing or sales Learn how to better provide dentify and hire new Permanently close this Mone of the above
additicnal capital options websites for the safety of customers employees business
and employees

Percentage of Business es

Survey Response
(Questions that allow multiple responses may produce estimates that sum to » 100%)

@ National @ State NC
c United States
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— 1AL
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Data Suppressions for Disclosure Avoidance

Survey Response Detail

Need help understanding this page? Download the Visualization Guide or see the full questionnaire or find more information about the methods to produce these data.
Collection Dates:  8/9to 8/15 ~

Survey Question:  Delays/Difficulties ~

Compare: State ™ District Of Columbia ~

In the last week, did this business have any of the following?

Data Collected 8/9 to 8/15

6: I I
an

Domestic supplier delays Foreign supplier delays Difficulty locating altemate Difficulty locating alternate foreign  Production delays at this business ays in delivery / shipping to of the abow
domestic suppliers p liers ustomers

.

Percentage of Business es

=

Sur',-E}r Response
(Questions that allow multiple responses may produce estimates that sum to > 100%

@ National @ DC

Note: Visualizations do not include estimates that have been suppressed in order to prevent a disclosure,
the release of data that reveals information or permits deduction of information about a particular survey
unit. (In the example above, only three of the seven responses are populated for the selected state, while
the others responses have been suppressed.) Cgﬁsfﬁg
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Navigating the Multiple Response Comparisons Section

Multiple Response Comparisons

Need help understanding this page? Download the Visualization Guide

Select a Collection Week

Collection Dates: 8/0to 8/15~

Comparison Type: By MSA~™

Compare: Overall effect ™ Large negative effect =
Compare: Expectations  More than 6 months ~ .
| ) . _ Select the two question and
Select the Type of Comparison answers for comparisons

Multiple Response Comparisons

Need help understanding this page? Download the Visualization Guide Multiple Response Comparisons Multiple Response Comparisons

Collection Dates: 8/9to 8/15~ Need help understanding this page? Download the Visualization Guide or see the fi Need help understanding this page? Download the Visualization Guide o
Comparison Type: By State = Collection Dates:  8/9to /15~ Collection Dates:  8/9 to 8/15~
Compare: Large negative effect = Comparison Type: By State ™ Comparison Type: By State ¥
By MSA e : : -
_ . Lompare: Location open/close Open a previously closed location ™ Compare: Location open/close *  Open a previously closed location
Compare: More than & months ©
By State Compare: Expectations ™ More . . Compare: Ch [ v Yesd d~
Open a previously closed location Pt ange In revenues &% cecrease
By Sector T v cl locati
emporarily close a location i Yes, increased |

Permanently close a location Yes, decreased

Nat  None of the above |.'\ No Change




Navigating the Multiple Response Comparisons Section

Multiple Response Comparisons

Need help understanding this page? Download the Visualization Guide or see the full questionnaire cor find more information about the methods to produce these data.

Collection Dates: 8/9 10 8/15 ™

By MSA~

Owerall effect ™ Large negative effect =

Online Platforms > Yes ™

Overall effect vs Online Platforms

Data Collected &/9 to 8/15

National Average (44.5%)

45%

oo Hover over the
individual data points

L = -An n, IN
- ® Las Vegas-Henderson- Paradise, NV ® Oklahoma City, OK Raleigh-Cary, NC h . f'
£ i 55% Overall effect: Large negative effect to See t e S peCI IC
) o) . )
S 3% ® e Charlotte-Concord-Gastonial NC-SC 1NN=3ROY"33% Online Platforms: Yes L.
=3 RICTIMONG, VA . f h
n'.-,. = ®Tampa-5t. Petersburg-Clearwater, FL .C#\cinnati OH-KY-IN - @Raleigh-Cary, NC Stat I St I C O r t e
% ® Denver-Aurora-Lakewood, CO N Py ' L] Purlland—\."ancuuver—HiIIshoro,ﬁ?R_—WAl A 50.6%) .
S 30% - g - = City~NY-NJ-PA-S- ® Buffalo-Cheektowaga, NY [ ational Average (29.6%) m I d
P:E:t‘:’ohrk Nﬁw;;k Jersey City-NY-N . @ ®Atlanta-5andy Springs-Alpharetta, GA CO a rl S O n S S e e Cte
_ ] ittsburgh, . ) ] - -
@®Providence-Warwick, RI-MA ® Cleveland-Elyria, OH ‘Chlcago- I‘:Iaper\.alle- Elgin, IL-IN-WI .CDIum.tpus OH @ Sacramento-Roseville-Folsom, CA
- -
J— @ Austin-Round Rock-G et . TX L .
£200 ® . = L i @ Baltimore- Columbia-Towson, MD
LJ #@5an Antonio-Mew Braunfels, TX

& Mi Ilwau kee-Waukesha, WI

445 46% 48% 50% 52% 4% 56% S8%

I
T
L
I
]
w
o
w
5]
.
bl
f
.
[
5

Overall effect
Large negative effect



Data Suppressions for Disclosure Avoidance

Multiple Response Comparisons

Need help understanding this page? Download the Visualization Guide or see the full questionnaire or find more information about the methods to produce these data.

Collection Dates: 8/9 to 8/15 ~
Comparison Type: By State =

Compare: Overall effect ™  Large negative effect =

Compare: Remote Work ¥ Yes, increased ~
Overall effect vs Remote Work
Data Collected 8/9 to 8/15
MNational Average (44.5%)
®Hawaii
8%
-«
é E 6% ® Nevada
g
§ 2 #®Washington
§ ] ®New Jersey
o =
®Massachusetts e California
. @ Utah ®0Oregon
- # llinois ;
| .FlilJrlda _ & Minnesota MNational Average (3.4%)
WMew YOrk Arizona
[ ]
[ ] . @ Ohio»Virginia
® Pennsylvania ® Michigan
@ Georgia
2 363 8 4

4% 448 455 45%

Overall effect
Large negative effect

Note: Visualizations do not include estimates that have been suppressed in order to prevent a disclosure,
the release of data that reveals information or permits deduction of information about a particular survey
unit. (In the example above, not all 50 states are displayed since others states have been suppressed.)



Navigating the Weekly Comparisons Tab
Survey Responses Weekly Compariso Select a Survey

Nesd hE!'p understa I"Iding this page? Download the Viguali Qu est I O n Need help understanding this page? Download the Visualization Guide or see t

Survey Question:  Overall effect =

Survey Question: | Querall effect = i
Time Range: Phase 1 and Phase 2 ~

Time Range: Filter: MSA ~ National Aver

Filter: Select filter to view weekly

12060: Atlanta-Sandy Springs-Alpharetta, GA

TDtEIl Revenue D\.I'E re S po n Se S by State’ N AI CS Se Cto r' 6: 12420: Austin-Round Rock-Georgetown, TX

12580: Baltimore-Columbia-Towson, MD

Change in revenues MSA 5 —_—
O r S 13820: Birmingham-Hoover, AL
&0
; Temporary Closure . 14460: Boston-Cambridge-Newton, MA-NH
o e
. 2 15380: Buffalo-Cheektowaga, NY
Location open/close . E
-n 1 Se I ect a TI m e 5 30 16740: Charlotte-Concord-Gastonia, NC-5C
Change in employees g 16980: Chicago-Naperville-Elgin, IL-IN-WI
Supply chain Ra nge &2 17140; Cincinnati, OH-KY-IN

Survey Responses Weekly CE = parison Survey Responses Wey Comparison

Meed help understanding this page? DoW MNeed help understanding this s Fiwnload the Visualization Guide or see the ful
Survey Question:  Qwerall effect = Survey Question:  Owerall effect =
Time Range: Phase 1 and Phase 2~ Time Range: Phase 1 and Phase 2 =
Filter: State ™ National Average ~ Filter: MNAICS ™ 31-33: Manufacturing ™
Need help understanding this page? Do isuali . ,
National Average al National Average
Survey Question:  Overall effect ~ Alabama 21: Mining, Quarrying, and Oil and Gas Extraction
&0 0
. Alaska - - Utiliti
Time Range: Phase 1 and Phase 2 = 22: Utilities
Arizona . ;
. i - — . 23: Construction
Filter: - =
Phase 1 and Phase 2 Arkansas — — 31-33: Manufacturing
Phase 1 Only g a0 California — ¢ " 42: Wholesale Trade
Ove Colorad : .
£ olorago 2 44-45: Retail Trade
Phase 2 Only ] . E
Z . a . .
o 530 Connecticut e 48-49: Transportation and Warehousing
g Delaware = 51: Information
£ District Of Columbia é 20 52: Finance and Insurance



Navigating the Weekly Comparisons Tab

MNeed help understanding this page? Download the Visualization Guide or see the full questionnaire or find more information about the methods to produce these data.

Survey Question:  Qverall effect =

Time Range: Phase 1 and Phase 2 ~
Filter: State ™
Overall, how has this business been affected by the Coronavirus pandemic?
MNational Average
60
Hover over each week
> Responses Collected 6/7 to 6/13
» 38.4% Large negative effect Ji to see the percentages
» 44 8% Moderate negative effect
5 x — + 12:8% Litle or no efect for each response to a
a T 2.8% Moderate positive effect L » * . .
= 1.2% Large positive effect 1
5 particular question
5 30
o
‘5
5
[ ]
—F—)H—./. " T
0 — ——
- ¥ v
4/26t0 5/2 5/3 0 5/9 5/10t0 5/16 5/17 to 5/23 5/24 0 5/30 5/31 to 6/6 6/7 to £/13 6/14 to 6/20 6/21 to 627 /310 8/15

MNote: No data collected between 6/27 and 8/9
-® Large negative effect -~ Moderate negative effect  -®- Little or no effect Moderate positive effect Large positive effect
United States

ensus




Data Suppressions for Disclosure Avoidance

Need help understanding this page? Download the Visualization Guide or see the full questionnaire or find more information about the methods to produce these data.
Survey Question:  Total Revenue >

Time Range Phase 1 and Phase 2 ™

Filter State = District Of Columbia ¥

In the last month, what were the total operating revenues/sales/receipts for this business, not including any financial assistance or loans?

District Of Columbia Average

[
i

[
-

Percentage of Businesses

\/ :

4/26 t0 5/2 5/3 to 5/9 5/10t0 5/16 5/17 to 5/23 5/24 to 5/30 5/31 to 6/6 6/7 to 6/13 6/14 to 6/20 6/21 to 6/27 8¢9 to 8/15
Mote: No data collected between 6/27 and 8/9
-8 50 - $500 -+ $501 - $2,500 -&- 52,501 - §5,000 $5,001 - $15,000 $15.001 - 50,000 $50,001 - $125,000 $125,001 - $200,000 $200.001 - 500,000

$500,001 or more =% Don't know

Note: Visualizations do not include estimates that have been suppressed in order to prevent a disclosure,

the release of data that reveals information or permits deduction of information about a particular survey

unit. (In the example above, the percentages do not add up to 100%; the remaining percentage that is not |
shown on the graph results from data that has been suppressed due to disclosure avoidance.) Céﬁﬁhﬁ
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Index Construction for the Small Business Pulse Survey

An index may be used to create a numeric representation of a question or set of questions that

have non-numeric answers. Four indices are constructed for the Small Business Pulse Survey
(SBPS):

 The Overall Sentiment Index (OSI) — assesses the overall effect of the pandemic on
businesses.

 The Operational Challenges Index (OCl) — assesses the overall effect of the pandemic on
business operations.

* The Financial Stress Index (FSI) — assesses the financial difficulties experienced by
businesses.

 The Expected Recovery Index (ERI) — summarizes the length of the expected recovery of
businesses.

The indices can be found in the data visualization on the Weekly Comparisons tab. For more

information on the construction of the indices, please see the documentation provided on the
Downloads tab.

Census



Survey Index Weekly Comparison - OS|

Survey Index Weekly Comparison

Need help understanding this page? Download the Visualization Guide or see the full questionnaire or find

more information about the methods to produce these data.
Interested in how we derive indexes? Check out the documentation

Impact Index: Overall Sentiment Index ~

Compare: State ~

Overall Sentiment Index
Indexed values are given in the range of -1 (very negative) to 0 (neutral) to 1 (very positive)
-0.55

-0.6

-0.65

Indexed Value

4/2610 5/2 5/3 1o 5/9 5/10to 5/16  5/17to 5/23 5/241t05/30  5/31to &6/6 6/7Tto6/13 6/141t06/20 6/21to 6/27

Note: No data collected between 6/27 and 8/9
-®- National

This index assesses the
overall effect of the
pandemic on businesses.
Negative values (up to -1)
of the index indicate a
negative effect
(increasingly so as the
index value approaches -
1), zero indicates little or
no effect, and positive
values (up to +1) indicate a
positive effect
(increasingly so as the
index value approaches
+1).

United States

Census
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Survey Index Weekly Comparison - OCI

Survey Index Weekly Comparison

Need help understanding this page? Download the Visualization Guide or see the
full questionnaire or find more information about the methods to produce these
data.

Interested in how we derive indexes? Check out the documentation
Impact Index: Operational Challenges Index ¥

Compare: State ¥

Operational Challenges Index

Indexed values are given in the range of -1 (very negative) to 0 (neutral) to 1 (very positive)

o
% E -0.1 > —————o— O —=
- &8 . 4
2> 05 -
11 ‘3; o -‘"ﬁ'} ) o 'ﬂ'} ] A\
<):;\_v A K :\ { 1.‘..‘;'- (A (C;:\ (& = (01.‘. L
o & 9 o
- e ,\’\.G s e A s 5:@ N
N o o a 1 3\ A V1
Tt A A Al ¥ “h o @ .;Gx_u

Mote: Mo data collected between 6/27 and 8/9
-®- National

This index assesses the
impact on general
operations of businesses.
Negative values (up to -1)
of the index indicate a
negative effect on
operations (increasingly so
as the index value
approaches -1), zero
indicates little or no effect,
and positive values (up to
+1) indicate a positive
effect (increasingly so as
the index value
approaches +1).

United States

Census
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Survey Index Weekly Comparison - FSI

Survey Index Weekly Comparison

Need help understanding this page? Download the Visualization Guide or see the
full questionnaire or find more information about the methods to produce these
data.

Interested in how we derive indexes? Check out the documentation
Impact Index: Financial Stress Index ¥

Compare: State ¥

Financial Stress Index

Indexed values are given in the range of -1 (very negative) to 0 (neutral) to 1 (very positive)

o

o o

T = -044

- 0 O ({j P Ay '\(0 ﬁ‘} A n/"\-

y W Py § L? I \ § i §
c<') ' GC} g o “h A G(O g o o [N
o PR e O O N O O e

5:3/ <,}"\_7 \.\Q \{'\ 1."",,'}“ {r‘::‘} 6\/‘\ \;\7}\ \nl:_\
L g}\_ 4}'\_ <,}\.. g . .;0\._ ':Cl\-

Mote: Mo data collected between 6/27 and 8/9
-8~ National

This index assesses the
financial stress
experienced by
businesses. Negative
values (up to -1) of the
index indicate a negative
financial impact
(increasingly so as the
index value approaches -
1), while zero indicates
little or no effect.

United States

Census
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Survey Index Weekly Comparison - ERI

Survey Index Weekly Comparison

Need help understanding this page? Download the Visualization Guide or see the
full questionnaire or find more information about the methods to produce these

data.
Interested in how we derive indexes? Check out the documentation

Impact Index: Expected Recovery Index ~

Compare: State ¥

Expected Recovery Index

Indexed values are given in the range of -1 (very negative) to 0 (neutral) to 1 (very positive)

o
$3 057 e — o . — 8 — o
T = -069
- 1 O ':0 t, s "(C'l 'ﬂ'} AR nﬂ'\
N N4 o v i) \ W \ \
o” o7 o\ &) o\ o o o Y
e S o O O S O O
Ao V2 - A - " o o -
14 (,)‘._ 1A\Q \.\\". 7 T "\‘} ",‘. \ \.\\:D'\ ‘.ﬁ'\-
b o\ o\ o o e ) o

Mote: No data collected between 6/27 and 8/9
-8 National

This index summarizes the
length of the expected
recovery of businesses.
Negative values (up to -1)
of the index indicate that
the business needs time to
recover (and an increasing
recovery period as the
index value approaches -1),
while zero indicates little or
no effect (no recovery
period).

United States

Census
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